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lessard
D E S I G N

LESSARD DESIGN
is an international
architecture and planning
firm committed to
creating environments
that inspire connection,
collaboration, community
and commerce.

© 2015 Lessard Design Inc.
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lessard
STUDIO

We Design Room To Grow:
Our collective knowledge of your target
market, demographics, and trends
in housing design has historically
positioned Lessard Design, Inc. to create
award winning single family, town home
and multi-family residential communities
throughout the country.
Lessard Design, Inc. (LDI) delivers
full-service architecture and planning
expertise for new construction,
renovation, expansion, redevelopment
and adaptive re-use projects. Designing
high-rise, mid-rise, and low-rise
buildings with structural framing
systems, including concrete, steel, and
wood, Lessard offers essential services
targeted to project excellence and
delivery.
The firm’s founder, Chris Lessard, has
practiced architecture since 1982 and
has designed hundreds of residential
buildings that have created signature
communities. From single family homes
to townhomes, high-rise apartments and
luxury condominiums, the firm’s talent
analyzes site specific challenges, design
in the greater context of community,
and unique, appropriate solutions that
deliver our clients’ brand.
We design homes where people live,
play, and thrive. Smarter homes for
smarter living.
© 2015 Lessard Design Inc.

we design
community.
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LESSARD STUDIO

Lessard Studio

RESIDENTIAL DESIGN
THERE’S NO PLACE LIKE HOME: The residential
landscape is changing. Transit-oriented development
delivers the opportunity to live, work, and play close
to home, encouraging sustainable lifestyles and
environments. Lessard Design works closely with
clients to provide a strong sense of community through
planning, design, brand, and shared public amenities.
With experience working in nearly 20 countries, the
firm and its leaders have designed projects in the
Americas, Europe, Asia and the Middle East. Based
in the Washington, DC-metro area, Lessard Design’s
significant portfolio of student housing, military
housing, green design and urban and town planning,
conveys a commitment to building urban, suburban,
and international communities.
Close collaboration with the general public, community
organizations, and neighborhood associations ensures
welcoming, efficient, and sustainable environments.
Lessard has a notable reputation for navigating
smoothly through federal, state, and municipal
regulations as part of our public project design
process.
Our architects and planners support the public
review processes as a vital component to achieving
objectives. We’re industry leaders in residential design.
It’s apparent in our communication, collaboration, and
commitment to clients and community.

SERVICES
Lessard Design is a multi-disciplined firm that offers
a wide range of professional services, specializing in
several areas of practice and building types.

© 2015 Lessard Design Inc.

we sustain
lifestyles.
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lessard
PORTFOLIO

Viewpoints:
Our driving focus is to provide
outstanding quality, value, and delivery
of practical and affordable design
solutions.
Analyzing each development
from a marketing perspective, the
firm integrates land planning and
architecture services, offering clients
land use analyses and planning
options to obtain maximum returns on
investment.
Lessard’s long-term, joint working
relationships with highly qualified
consultants ensure full-service attention
to detail. We have a strong and
historical knowledge of development
criteria, design, and market trends, as
well as policies and procedures.
We provide unparalleled design
leadership and advanced information
technologies, including BIM, to provide
efficient and appropriate trend-setting
solutions.
New construction, revitalization,
renovation, and repositioning property
require a team with proven success.
Lessard creates solutions that expand
clients’ markets and values. Because
we share your point of view.
© 2015 Lessard Design Inc.

we design
viewpoints.

11

ACTON’S LANDING

Acton’s Landing

LOCATION
Annapolis, MD

ACTON’S LANDING is a community of detached single-family homes, attached townhomes and a large condominium complex near
the marina in Annapolis, Maryland. The residential community is situated in a square formation as it is located on Franklin St., Cathedral St.,
South and Shaw Streets with Richards Lane dividing the site from east to west. The development’s architectural style blends with the red brick,
colonial buildings of this historical location.

© 2015 Lessard Design Inc.
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ANNAPOLIS EASTPORT

Annapolis Eastport

LOCATION
Annapolis, VA

BRIDGEFORTH
27’ X 72’ / 2,807 SF

© 2015 Lessard Design Inc.

WINGATE
34’ X 53’ / 2,700 SF
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BRICKYARD STATION

Brickyard Station

LOCATION

Brickyard Station is a 63 acre mixed-use development located in Prince

The pedestrian-friendly campus also includes walking and biking trails

Prince George’s County, MD

George’s County, Maryland. The first phase of construction includes 433

as well as large open green spaces. Ultimately, Brickyard’s 4- and 5-story

apartment units, 5,300 square feet of retail space, and more than 13,900

buildings will contain 1,200 residential units and 750,000 square feet of

square feet of amenity space creating a transit-oriented community. One

commercial space.

KEY FEATURES
63-Acre Redevelopment
433 Apartment Units
5,300 SF Retail
13,900 SF Amenity Space
4- and 5-Story Buildings
750,000 SF Commercial Space

© 2015 Lessard Design Inc.

of the largest developments in Prince George’s County, Brickyard Station
was designed to support economic development, environmental
improvement, educational growth, and safe and clean streets.
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BRICKYARD STATION - SINGLE FAMILY

Brickyard Station

MILBROOK

SECOND FLOOR - 1217 FT
© 2015 Lessard Design Inc.

SENECA

FIRST FLOOR - 1187 FT

SECOND FLOOR - 1208 FT

FIRST FLOOR - 1230 FT
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LADYSMITH VILLAGE
LOCATION
Ruth Glen, VA

© 2015 Lessard Design Inc.

Ladysmith Village
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BRAMBLETON ACTIVE ADULT

Brambleton Active Adult

LOCATION
Loudoun County, VA

Unit A GROUND FLOOR
© 2015 Lessard Design Inc.

Unit B GROUND FLOOR
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FALLSGROVE

Fallsgrove

Master Up

LOCATION

FALLSGROVE is a 257-acre high-density mixed-use development of 1,650 dwellings,

Rockville, MD

including 370 single family homes and town houses in popular Rockville, Maryland. The urban
design team developed an effective solution to address the site’s challenging density requirements by arranging single-family homes and town homes around small parks and along pedestrian-scale streets. The designers utilize rear-loaded garages to minimize building setbacks
and create the community’s small-town character. The 850,000 square foot retail center and
commercial office park provide convenience and employment opportunities for residents. Environmental initiatives preserved 90 contiguous acres of open space, including stream valley
buffers, wetlands and a six-acre mature upland tree stand. The nature trail completes a bicycle
beltway around Rockville.

Master Down
© 2015 Lessard Design Inc.
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FALLSGROVE

© 2015 Lessard Design Inc.

Fallsgrove
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CAMERON STATION

Cameron Station

LOCATION
Alexandria, VA

CAMERON STATION is an award-

density community preserves plenty of public

winning modern version of a pedestrian-

space by applying sound principles of New

friendly 18th or 19th Century American town

Urbanism during the early planning stage.

in scenic Alexandria, Virginia. The 150-acre

Lessard worked with several builders, each

former military installation site has been

owning a parcel of the property, to create di-

developed for 2,500 new homes, while 50

verse neighborhoods. Each home, retail cen-

acres were returned to the City of Alexandria

ter, and park presents its own individual style,

for a new park. At 28 units per acre, the high-

and character, while maintaining the historic
feel of the development.

© 2015 Lessard Design Inc.
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OLD TOWN VILLAGE

Old Town Village

LOCATION
Alexandria, VA

This quaint residential community features 155 residential units in charming
Old Town, Alexandria. Old Town Village
is a vibrant community that is close to
many boutique shopping and eateries
of this historic town and is in walking
distance to the King Street Metro.

OLD TOWN VILLAGE
Alexandria, VA

1st Floor Master Down
© 2015 Lessard Design Inc.
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AVONLEA SINGLE FAMILY & TOWNHOMES

Avonlea Single Family & Townhomes

LOCATION
Chantilly, VA

KEY FEATURES
Single Family Homes
Townhomes
Repeat Client
Multiple Building Types
Public Use / Common Areas
Sustainable Design Features
Award Winning

AVONLEA is a European-inspired, planned community comprised of a mix of building types
which include single family homes, 34’ attached villas, 28’ townhomes, 22’ townhomes, 18’
affordable dwelling units and a community center. Each type of product that has been built has
won a builder award. The development also features a village center, clock tower and piazza,
pool and clubhouse, dining and entertainment at future Avonlea Plaza, tennis courts, scenic
trails and walkways, central lake with island and gazebo, mini-parks and putting green, and is
within walking distance to local shopping.

© 2015 Lessard Design Inc.

First Floor

Second Floor

EAGLE RIDGE AT RIVER CREEK-RENAISSANCE
LOCATION
Leesburg, VA

© 2015 Lessard Design Inc.

EAGLE RIDGE is a gated community

ter bedroom suites, media rooms and rooftop

of 65 sophisticated and spacious French-villa

terraces. The Audubon is a beautiful end-unit

style townhomes overlooking the breathtak-

that features many windows, a two-story

ing beauty of the Potomac River and an on

foyer with balcony overlook, a finished lower-

site 18-hole championship golf course. The

level recreation room, and a lavish owner’s

community, located just 35 miles east of

suite with a soaking tub and plenty of closet

Washington DC, is nestled in historic Lees-

space. Additional options include rear exten-

burg, Virginia and offers arguably the best

sions, fourth-floor lofts with rooftop terraces,

amenities package in the area. The town-

additional bedroom and thousand décor se-

homes feature gourmet kitchens, lavish mas-

lections.
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Eagle Ridge at River Creek-Renaissance

EAGLE RIDGE AT RIVER CREEK-RENAISSANCE

© 2015 Lessard Design Inc.

35
Eagle Ridge at River Creek-Renaissance
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PENINSULA ON INDIAN RIVER BAY SINGLE FAMILY HOMES

LOCATION
Millsboro, DE

Peninsula on Indian River Bay

PENINSULA ON THE INDIAN RIVER
BAY is a magnificent residential community situated on one of the most picturesque land parcels on
Delaware’s eastern shore. This pristine residential
waterfront community nestled in a coastal setting offers luxurious floor plans and breathtaking views of

KEY FEATURES

the bay and the Atlantic beaches. The single family

Single Family Homes

homes known as “The Verandas” were inspired from

Repeat Client

the coastal architecture of Florida, blending a bold

Public Use / Common Areas

color palette and maintenance free materials with

Waterfront

clean craftsman detailing. The community overlooks

Sustainable Design Features

quaint shops, restaurants, gardens, neighborhood
parks, marinas and all the natural beauty of coastal
living.

© 2015 Lessard Design Inc.

PENINSULA ON INDIAN RIVER BAY

© 2015 Lessard Design Inc.
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Peninsula on Indian River Bay

CHESTNUT LODGE
LOCATION
Rockville, MD

Located in the heart of historic Rockville, Maryland, and within walking
distance of the Rockville Town Center,
Chestnut Lodge is a historically inspired single-family community with
pricing starting in the low $900’s.
Appealing to professionals and their
families, homes range from 3,000
to 3,400 SF in size. Residents enjoy
luxury homes in classic Colonial and
Shingle style architecture, and easy
access to Rockville Metro, MARC
train, I-270 and I-495.

© 2015 Lessard Design Inc.

41
Chestnut Lodge
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MAYMONT

Maymont

graceful
living.
LOCATION
Fairfax County, VA

MAYMONT is a residential development of detached single family
homes around 4,000 square feet.

© 2015 Lessard Design Inc.

45

MAYMONT

© 2015 Lessard Design Inc.

Maymont
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Main Level Floor Plan

◆
◆

Kensington Square
◆

LOCATION
Fairfax, VA

Elevation A

◆

© 2015 Lessard Design Inc.

Elevation A

◆

Due to the extensive features available for you to customize your home, please ask your Sales and Marketing Representative for complete
◆ clarification of features.
◆
information as not all features are shown. It is recommended that the architectural blueprints be reviewed for further
Due to the extensive features available for you to customize your home, please ask your Sales and Marketing Representative for complete
information as not all features are shown. It is recommended that the architectural blueprints be reviewed for further clarification of features.
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LORTON STATION

Lorton Station

LOCATION
Fairfax County, VA

The LORTON

STATION

community offers fine homes in the
craftsman style with modern interior
amenities. Ten-foot ceilings and glass
walls offer an exciting new touch
to these traditionally styled homes.
All homes are designed with interior
courtyards for family gatherings while
many also include large front porches. The homes offer generous living
space and are available with many different elevations and additional rooms
for every owner’s needs.

The Chestnut
© 2015 Lessard Design Inc.
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LORTON STATION

we believe in
our commitment
to smart growth
The Mahogany
© 2015 Lessard Design Inc.

BRAMBLETON SINGLE FAMILY & TOWNHOMES
LOCATION
Loudoun County, VA

KEY FEATURES
Single Family Homes
Townhomes
Repeat Client
Multiple Building Types
Public Use / Common Areas
Sustainable Design Features
Award Winning

© 2015 Lessard Design Inc.
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Brambleton Single Family & Townhomes

BRAMBLETON SINGLE FAMILY & TOWNHOMES
BRAMBLETON is a community of single family and townhomes
located in a once rural district of Loudoun County, Virginia. The community was designed to preserves vital
natural resources including wetlands,
cedar hedgerows and natural ponds
throughout the site and to achieve a
small town atmosphere. This residential development is ideal for families
with children and move-up buyers.

© 2015 Lessard Design Inc.
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Brambleton Single Family & Townhomes

LANSDOWNE SINGLE FAMILY HOMES
LOCATION
Loudon County, VA

KEY FEATURES
Single Family Homes
Repeat Client
Sustainable Design Features
Award Winning

Located in the once pastoral farm lands of Loudoun County, Lansdowne on the Potomac singlefamily homes was created for refined, architecturally savvy buyers. The design is inspired by
traditional English estate architecture and offers a level of detail typically seen only in custom
homes. The design considers the relationship of each house to the street and to neighboring
homes which reinforces pedestrian friendly materials with clean craftsman detailing.

© 2015 Lessard Design Inc.
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Lansdowne Single Family Homes
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LANSDOWNE SINGLE FAMILY HOMES

Lansdowne Single Family Homes

Walk-In
Closet

Walk-In
Closet

Master
Bath

Master Bedroom
21'0"x 17'0"

Gas
Fireplace

Bedroom 4
14'0"x 13'8"

Up
Opt.
D

Coffered Ceiling
Kneewall

Walk-In
Closet

Up

Sitting Area
12'6"x 13'9"

Coffered Ceiling

Linen

Opt.
W

Laundry

Opt.
3-Sided
Fireplace
Opt.
Morning
Bar
Open to Below
Walk-In
Closet

Dn

Bath 2

Dn

Closet Location
w/Opt. Bay Window

Bedroom 3

Bedroom 2
13'8"x 13'1"

13'1"x 14'0"

Open to Below

Linen

Bath 1

T H E K N O L E AT LA N S D O W N E
Lansdowne, VA
Van Metre Homes

T H E K N O L E AT LA N S D O W N E
Lansdowne, VA
Van Metre Homes

© 2015 Lessard Design Inc.

Closet
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CHESTERBROOK MANOR

Chesterbrook Manor

LOCATION
Fairfax County, VA

Front Elevation

© 2015 Lessard Design Inc.

CHESTERBROOK MANOR

© 2015 Lessard Design Inc.
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Chesterbrook Manor

PEAPACK RESIDENTIAL
LOCATION
Peapack, NJ

© 2015 Lessard Design Inc.

65
Peapack Residential
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NORTHERN NECK

we are
committed to
improving the
community
© 2015 Lessard Design Inc.
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ROSEGILL - VILLAGE HOMES (DUPLEX)

Rosegill - Village Homes (Duplex)

LOCATION
Urbanna, VA

Cottage Home ‘A’
30’ wide / 2,655 SF

© 2015 Lessard Design Inc.
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RIVER CREEK VILLAS

River Creek Villas

LOCATION
Loudoun County VA

Master Down Single Family

© 2015 Lessard Design Inc.

Master Down Single Family

PARK HOMES AT THE PRESERVE
LOCATION
Chesapeake, VA

48’ wide / 2,350 SF
© 2015 Lessard Design Inc.

CONCEPT: OUTDOOR LIVING ROOMS
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GHAZIABAD COMMONS VILLA COMMUNITY

LOCATION
Ghaziabad, India

Puja rooms are included (a small room dedicated to
spiritual practice) in all villa designs. High rise condominium buildings are also in the planning phase

© 2015 Lessard Design Inc.
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Ghaziabad Commons Villa Community
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HUDSON HARBOR TOWNHOMES

Hudson Harbor Townhomes

sf townhomes.
LOCATION

WATERFRONT LIVING EXPERIENCE

The 27-acre Hudson Harbor development

Tarrytown, NY

This Tarrytown community invites residents and guests to congregate

is an extraordinary waterfront living experi-

and enjoy a lifestyle centered around the Hudson waterfront.

ence, blending history, natural beauty, cul-

KEY FEATURES

ture and maritime character in resort-style

Single Family Homes

community with striking views of New

Townhomes

York’s Tappan Zee Bridge and Rockland

Urban Design

County Shore. Luxurious residences are

Repeat Client

available in 3-level private townhomes and

Multiple Building Types

the Stone House condominiums, boasting

Public Use / Common Areas

spectacular views of the river, green fea-

Sustainable Design Features

tures and timeless design. Inspired by the

Award Winning

New York Brownstones, Hudson Harbor includes 36 townhomes with stone facades,
mahogany floors, Botticino marble counters and gourmet kitchens. All residences
are LEED certified and Energy Star registered with geothermal HVAC systems.

© 2015 Lessard Design Inc.
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HUDSON HARBOR TOWNHOMES
WATERFRONT LIVING EXPERIENCE
The Hudson Harbor site hugs the Hudson River shore line.

© 2015 Lessard Design Inc.

Hudson Harbor Townhomes

PARK POTOMAC TOWNHOMES

81
Park Potomac Townhomes

PARK

LOCATION

The Brownstones at

Potomac, MD

POTOMAC is a 150 unit townhome community alongside 450 con-

KEY FEATURES

dominiums, 820,000 square feet of

Townhomes

office space and 30,000 square feet

Urban Design

of retail space. The community is de-

Repeat Client

signed to appeal to the affluent empty

Public Use / Common Areas

nester market in the region with a fo-

Sustainable Design Features

cus on low maintenance, high quality

Award Winning

living. Park Potomac is a mixed-use
community that is within walking distance of retail space, office space and
neighborhood amenities.

© 2015 Lessard Design Inc.
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ARTS DISTRICT

Arts District

LOCATION
Hyattsville, MD

KEY FEATURES
Multi-Family
Condominiums
Townhomes
Urban Design
Repeat Client
Multiple Building Types
Multiple Building Sizes
Public Use / Common Areas
Sustainable Design Features

The live-work homes offer street level retail space up to 650 SF with living space above of
approximately 2,600 SF, and with Route 1 street frontage, businesses enjoy high visibility.
The row homes range from 1,265 to 2,180 SF on 3 levels, with optional 4th level lofts available in most models. Units offer either two or four bedrooms, with 3.5 bathrooms. Commercially, there is a 40,000 square foot in-line retail space. It is comprised of two buildings
which hold a mixture of restaurants, goods and services as well as local brand businesses.
© 2015 Lessard Design Inc.
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ARTS DISTRICT

AWARDS
Arts District Hyattsville received 11
national and regional industry awards
(e.g. MNCBIA Environmental Awards
for Green Building 2008, NAHB Best
in American Living Awards for Urban
Smart Growth Neighborhoods 2007.

© 2015 Lessard Design Inc.

Arts District

Before
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ARTS DISTRICT

Listed in the National Register in 1982,
an existing Lustine car showroom

Arts District

Before

The unique design features new 22
foot tall radius glass panels and stain-

has been refurbished to its original

less steel exterior elements along with

Art Deco style adaptively re-used as

the preservation of the terrazzo floor-

meeting rooms, an art gallery, fitness

ing and hand painted murals of classic

center, locker rooms and a juice bar.

cars.

This facility will serve as the clubhouse
for new residences and focal point for
the Hyattsville’s Art District.

© 2015 Lessard Design Inc.
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SYMPHONY PARK
LOCATION
Bethesda, MD

© 2015 Lessard Design Inc.

Symphony Park
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SYMPHONY PARK

Symphony Park

LOCATION

Located in North Bethesda, MD, Symphony Park’s 4-story brownstone units are 3,000-4,000

Bethesda, MD

square feet, including a top-level loft and two rooftop terraces. The 120 UNITS are 16’ wide, 20’
wide, and 24’ wide, and are priced at $1 million to $1.4 million (with pre-construction offers
starting at $900,000).

© 2015 Lessard Design Inc.
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symphony rises

During
the
summer,
Jack McLaurin of the Lessard Group
describes Symphony Park as “a prototype of
high-end, luxury townhomes in more
of a European style.”

Symphony RISES
Developers of a new project
next to Strathmore hope to
strike just the right note with
luxury homebuyers
By Christine MacDonald

© 2015 Lessard Design Inc.

Symphony Park at Strathmore will have all the
bells and whistles that come with luxury townhomes—
spacious interiors, customizable gourmet kitchens, master
suites and baths. But it’s not the bay windows and Juliet balconies that will set this North Bethesda community apart
from the glut of high-end condos and townhomes currently
languishing on the region’s real estate market.
Past the English gardens adorned with scupltures and fountains, just a five-minute walk through a grove of shade trees,
Symphony Park residents will come upon the development’s
namesake and inspiration: the Music Center at Strathmore,
with its concerts, art exhibits, dance and yoga classes and other year-round cultural offerings.
The developer, Streetscape Partners, describes Symphony
Park as an “integrated arts and residential community.”
Bethesda Magazine HOME | March/April 2011

residents might throw open balcony doors
and hear strains of Bach or Mozart wafting
across the Strathmore’s lawn. They’ll also get
a complimentary, three-year membership to
Strathmore’s “Circles,” which normally would
cost at least $2,500 a year, and includes access
to the center’s members-only lounge, concierge ticket service and invitations to private
receptions with the artists. The county-owned
center hosts 160 live performances a year—
everything from classical country and rock ’n’
roll to India’s Nrityagram Dance Ensemble.
Priced from $1 million to $1.7 million, the
town houses were designed by the Vienna, VAbased Lessard Group, the architectural firm behind several other upscale townhome projects
in the area, including The Brownstones at Park
Potomac in Potomac. But Jack McLaurin, who
manages Lessard’s single family and townhome
department, sees this one as unique.
“It’s one of the last buildable open spaces
in Montgomery County,” he says. And “we
are trying to create a community that appeals
to the patrons of the arts center and provide a
home design that appeals to them. We think
it will be a prototype of high-end, luxury
townhomes in more of a European style.”
The units will be more London row house
than Georgetown town house, McLaurin says,
with paler facades, reverse gables and turretstyle roofs. The builders have opted for molded
brick, solid wrought-iron railings, cast-stone
door and window frames and limestone steps.
Each four-story unit will measure 3,000
to 4,000 square feet, including a top-level loft
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and two rooftop terraces, one above the garage and another at loft level. Buyers can add
an elevator, one of many options. The larger
residences overlook private front gardens, as
well as the communal garden spaces beyond.
The overall effect will be “a spacious feeling,”
says McLaurin.
Eliot Pfanstiehl, Strathmore’s CEO, has
been one of Symphony Park’s biggest supporters since the American Speech-Language-Hearing Association (ASHA) sold
the parcel last May to Streetscape Partners,
a newly formed venture that brings together
two longtime local players: Virginia-based
luxury builder Michael Harris Homes and
former Federal Realty executive Ron Kaplan
of Bethesda. “There’s nothing else like it that I
know of,” Pfanstiehl says. “If you love the arts,
you can’t do better than this.”
Real Estate developers have long used
cultural attractions as a lure for homebuyers.
The Watergate’s distinctive, curved architecture was drawn up in the early 1960s to
match the planned but later aborted designs
for The Kennedy Center. More recently, Arts
District Hyattsville features art galleries and
artist studios, and Abdo Development plans
an arts walk—a pedestrian footpath flanked
by art galleries, artists’ studios, shops and eateries—to run down the center of the neighborhood it’s building around Catholic University in Northeast D.C.
“I think it’s a great thing for the developers to be part of a great community like
Strathmore,” says Bob Youngentob, president
of the Bethesda-based EYA, which is building Arts District Hyattsville and competed
against Streetscape for the Strathmore parcel.
“Partnering with the community in which
you are developing is a very important part of
developing today and in the future.”

This article is a reproduction and edited version of the original article
that was published in the March/April 2011 issue of Bethesda Magazine.

Derek Hyra, associate professor of urban
affairs and planning at Virginia Tech, sees
Symphony Park as part of a trend that started
in dilapidated cities across the country. “It’s
part of a type of branding to attract a certain type of person,” he says. And proximity
to Metro’s Grosvenor-Strathmore station is a
big selling point, according to observers. Residents will be able to amble over to the Metro, a
Baltimore Symphony Orchestra performance,
afternoon tea, or yoga class at Strathmore.
McLaurin envisions an even more walkable neighborhood around Symphony Park as
the county’s 20-year plan for the White Flint
area gets underway with its “smart growth”
mix of housing, restaurants and shops along
the Rockville Pike area just north of the concert hall. “There’s going to be more living and
walking along this corridor,” McLaurin says.
Stephen Melman of the National Association of Home Builders says developing an arts
community is a particularly smart gambit in
Montgomery County, where the novelty may
distinguish Symphony Park from its competition and help attract buyers among the county’s affluent and highly educated population.
Symphony Park’s Kaplan thinks the tiein with Strathmore will be a big draw. “The
Music Center at Strathmore is an architectural and cultural jewel of this region, and
we believe residents will be drawn to the incredibly diverse and wide ranging programs at
Strathmore, be it a summer outdoor concert or
a Friday night jam session in the Mansion.” ■
Christine MacDonald is the author of
Green, Inc: An Environmental Insider Reveals How a Good Cause Has Gone Bad
(The Lyons Press, 2008). She lives in Washington, D.C., and has written for The Boston Globe, Los Angeles Times, The Dallas
Morning News and The Nation.

Bethesda Magazine HOME | March/April 2011
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NATIONAL PARK SEMINARY

National Park Seminary

LOCATION

Within the unique historic development, the Pres-

KEY FEATURES

Silver Spring, MD

ident’s House and Senior House will become 20

Conversion

condominium homes; the Ballroom will add 14

Urban Design

more. There will be a total of 88 historic condos

Repeat Client

with unique floor plans in structures once used

Multiple Building Types

for dancing, swimming, and singing. The rede-

Multiple Building Sizes

velopment plan also calls for the preservation of

Multiple Architectural Styles

the 12 historic single-family homes on the site,

Public Use / Common Areas

which includes the English castle in a potential

Historic Significance

future phase, 66 apartments located in the main

Sustainable Design Features

building on campus and 90 new townhomes.

Award Winning

© 2015 Lessard Design Inc.
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NATIONAL PARK SEMINARY

National Park Seminary

Before

An elite women’s boarding school for nearly 50 years, National Park Seminary started
with the lease of Ye Forest Inne In 1894 by
John and Vesta Cassedy. As enrollment
grew, so did the structures including the addition of sororities in single-family homes
designed to bring the architecture of other
countries to the Silver Spring campus.
A Swiss chalet, a Dutch windmill, an
English castle, and a Japanese pagoda
are among the 12 single-family homes.
An additional 15 buildings linked by covered walkways, woodshingle and stucco structures, and neoclassical buildings made it a one-of-a-kind campus.

National Park Seminary is a neighborhood revitalization project of an old Military instillation. The Spanish Mission,
English Tudor, Arts & Crafts and Colonial Revival styles buildings are being
fully renovated to their original state.

© 2015 Lessard Design Inc.
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BRYAN SQUARE TOWNHOMES

99
Bryan Square Townhomes

LOCATION
Washington, DC

KEY FEATURES
Townhomes
Urban Design
Repeat Client
Public Use / Common Areas
Sustainable Design Features
Award Winning

A “Best in America” community, BRYAN

SQUARE consists of 38 townhomes
and 20 condominium units designed to
seamlessly integrate with the surrounding
neighborhood. Features include covered
front porches with ceramic tile foyers,
large windows, crown molding, polished
wood floors, gourmet kitchens with island
breakfast bars and gas fireplaces. There
are three living levels per unit plus roof top
terraces and two car garages.

© 2015 Lessard Design Inc.

BRYAN SQUARE TOWNHOMES
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101
Bryan Square Townhomes

design for
authentic living
© 2015 Lessard Design Inc.

CAPITOL QUARTER TOWNHOMES
LOCATION
Washington, DC

© 2015 Lessard Design Inc.
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Capitol Quarter Townhomes
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CAPITOL QUARTER TOWNHOMES

Capitol Quarter Townhomes

KEY FEATURES
Townhomes
Urban Design
Repeat Client
Multiple Architectural Styles
Public Use / Common Areas
Sustainable Design Features
Award Winning

© 2015 Lessard Design Inc.

CAPITOL QUARTER RESIDENTIAL Community in

ern Market Metro stations. The townhomes achieved Silver LEED for

Washington, DC consists of new market-rate townhomes, afford-

Homes certification and together make up the nation’s largest “LEED

able workforce homes, and public rental apartments in the Capitol

for Homes” community. Each home has ENERGY STAR appliances

Riverfront Neighborhood. The 208 townhomes along 7 city blocks

and other green amenities, such as high-efficiency cooling units and

are walking distance from the Navy Yard, Capitol South and East-

low flow plumbing fixtures.
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HARRISON SQUARE

Harrison Square

LOCATION
Washington DC

HARRISON SQUARE
is an award-winning redevelopment at
13th and V Streets in northwest D.C
and has been credited with sparking
a renaissance in the U Street Corridor.
Seamlessly blended with its historic
neighborhood, this 100-unit townhome project is within walking distance of local restaurants, shopping
and the U Street Metro.

© 2015 Lessard Design Inc.
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HOPE VI CHATHAM SQUARE

Hope VI Chatham Square

“COMMUNITY COOPERATION AT ITS BEST” former

KEY FEATURES

LOCATION

Calling the project

Alexandria, VA

Virginia Governor Mark Warner offered an apt description of Chatham Square, a community

Public & Mixed-Income Housing

featuring 52 public housing rental units and 100 for-sale market-rate homes. This $150 million

Hope VI Funding

AWARDS

development in Old Town Alexandria is the result of a public/private partnership between the City

Alexandria Redevelopment & Housing

Chatham Square received 14 national

of Alexandria, the Alexandria Redevelopment and Housing Authority (ARHA) and developers EYA

Authority

and regional industry awards including

and Urban Atlantic to seamlessly integrate public housing units and market-rate homes as both

Urban Design

a Builders’ Choice Award and a Con-

feature indistinguishable exteriors. New community design also results in higher density while

Repeat Client

gress for the New Urbanism Award.

increasing open space. As a collaborative effort between the Alexandria Redevelopment and

Public Use / Common Areas

Housing Authority (ARHA) and a consortium of private developers, Lessard engaged in rigorous

Sustainable Design Features

processes including public jurisdictions and civic and neighborhood associations.

© 2015 Lessard Design Inc.
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HOPE VI CHATHAM SQUARE

© 2015 Lessard Design Inc.

Hope VI Chatham Square
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BUCKINGHAM COMMONS
LOCATION
Arlington, VA

BUCKINGHAM COMMONS is a 17-acre site with a unique urban design featuring
open spaces and historically sensitive buildings that maximize potential density and preserve
affordable housing.
© 2015 Lessard Design Inc.

Buckingham Commons
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AVALON TRAVILLE

LOCATION
North Potomac, MD

© 2015 Lessard Design Inc.

Avalon Traville

GEORGIA AVENUE

CARVER

LOCATION

LOCATION

Washington, D.C.

Arlington, VA

Second Floor

117

Basement
Second Floor

© 2015 Lessard Design Inc.

First Floor

First Floor

Basement
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RHODE ISLAND AVENUE
LOCATION
Washington, D.C.

building quality
into the work
from begining
© 2015 Lessard Design Inc.
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MULTI-FAMILY RESIDENCE

Multi-Family Residence

LOCATION
Sussex County, DE

Site Plan

Conceptual Elevation
© 2015 Lessard Design Inc.

Third Floor Plan

Loft Floor Plan
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THE LOFTS AT DOWNTOWN CROWN

The Lofts at Downtown Crown

LOCATION

INSLEY LANE

Gaithersburg, MD

STO.

T

T

T

STO.

STO.

Courtyard-1
Below

Courtyard-2
Below

MECH.

MECH.

MECH.

MECH.

MECH.

MECH.

Building-1

Building-2

Building-3

DIAMONDBACK DRIVE

Third Floor Floor Plan

THE LOFTS AT DOWNTOWN CROWN
GAITHERSBURG, MD
8521 LEESBURG PIKE, SUITE 700, VIENNA, VA 22182

INSLEY LANE

P:571.830.1800 | F:571.830.1801 | LESSARDDESIGN.COM

STREETSCAPE PARTNERS

MAR 27, 2015
MHD.010A
0

8'

16'

A1.3
32'

SCALE: 1/16"= 1'

Courtyard-1
Below

Courtyard-2
Below

Building-2

Building-1

Building-3

Third Floor Floor Plan

DIAMONDBACK DRIVE
THE LOFTS AT DOWNTOWN CROWN
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GAITHERSBURG, MD
8521 LEESBURG PIKE, SUITE 700, VIENNA, VA 22182
P:571.830.1800 | F:571.830.1801 | LESSARDDESIGN.COM

STREETSCAPE PARTNERS

MAR 27, 2015
MHD.010A
0

8'

16'

SCALE: 1/16"= 1'

A1.6
32'

NORTH RESIDENCE
LOCATION
Chesapeake, VA

© 2015 Lessard Design Inc.
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North Residence

CUSTOM HOME

LOCATION
Great Falls, VA

© 2015 Lessard Design Inc.
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Custom Home

CUSTOM HOME

© 2015 Lessard Design Inc.
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Custom Home

MASCATELLO CUSTOM RESIDENCE
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Mascatello Custom Residence

LOCATION

Mascatello is a custom residence of 6,300

Middleburg, VA

square feet situated on 27 acres of land.
Designed to emulate an English country

KEY FEATURES

brick manor, the home boasts spectacu-

Single Family Home

lar views of the Blue Ridge Mountains, a

Repeat Client

2-story living room, a 12,000 square foot

Sustainable Design Features

in-law cottage and a quaint private garden.

Award Winning

The exterior elevation is built with brick on
four sides and accented with an arriscraft
The master suite has a balcony that opens to vistas on the rear of the property. The screened
porch has a built-in brick grill and fireplace box, along with a billiards room, music room for
entertainment circulation. The full deluxe kitchen has an island that opens to a breakfast nook
and the family room.

© 2015 Lessard Design Inc.

entry door and window heads.

MASCATELLO CUSTOM RESIDENCE
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Mascatello Custom Residence

Mascatello Carriage House Exterior

refined living
well-designed.
© 2015 Lessard Design Inc.
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WESTPHALIA

Westphalia

LOCATION
Prince George’s County, MD

urban design.
Multi-use plan covering 6,000 acres. Includes

opment with a unified, pedestrian-friendly

710,000 retail sq. ft., 15,300 residential units

community and significant public infrastruc-

and 4,650,000 employment sq. ft. The ma-

ture. Winding through the community is an

jor focus of the Westphalia Comprehensive

extensive network of beautiful residential,

Concept Plan was to provide an updated vi-

commercial, educational, and recreational

sion, coordination and detailed guidance for

facilities that are combined with natural open

a 6,000 acre high density mixed-use devel-

spaces, parkways and pathways; linking the
community.

© 2015 Lessard Design Inc.

137

lessard
TEAM

The Lessard Design team provides
services across the United States as well
as the Middle East, and India regional
markets. The firm and its leaders have
experience working in nearly 20 countries
with projects in the Americas, Europe,
Asia and the Middle East. Instrumental in
the design of more than 460 industry and
design awards, Chris Lessard’s projects
have been recognized in prominent
national publications such as The New
York Times Homes magazine, Wall
Street Journal, Washington Post, Builder,
Professional Builder & Remodeler,
Multifamily Trends, Urban Land and Inform
Architecture+Design. Various industry
associations such as Urban Land Institute
(ULI), International Builders, Multi-Family
Housing and the American Institute
of Architects (AIA) feature the firm’s
members as keynote speakers at national
conventions, seminars and conferences.

© 2015 Lessard Design Inc.

we design
possibilities.
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FIVE KEY ELEMENTS OF THE MODERN TOWN CENTER

“

Programmable public
space is the center
of any Modern Town
Center and enables its
24 hour activity and

Five Key Elements of The Modern Town Center

LIVE. WORK. CONGREGATE. In our ever-changing world of distant call data cen-

of a commodity when integrated into a mixed or multi-use development, resulting in happier

ters and online lives, a trend has emerged from that of isolation within a community, to the desire

employees, safer environments, greater asset protection and escalation in value. Residential

for a hip and vibrant town center lifestyle, replete with retail, office and residential components.

demographic trends support this change by showing buyers’ increased desire for socialization

It’s the very shift away from the traditional strip mall to online shopping that has sparked an

within their communities. The well-planned MTC incorporates all of these current movements

ever-evolving development process and resulted in the Modern Town Center (MTC) - the future

while remaining flexible enough to address future growth or market changes. It is a diverse,

“

vibrancy.

mixed-use
Written by Chris Lessard.

vs.

multi-use

of retail. Evidence of this change is everywhere. Mixed-use or multi-use developments are

24-hour project that maximizes an area through mixed or multi-use developments, yet remains

no longer just an urban solemnity; they have migrated to suburbs following population shifts.

intimate and life changing through its ability to create a social atmosphere. Successful MTCs

Retail incorporated into public or civic spaces with integrated office and residential has become

have one thing in common; they adhere to 5 key elements that ensure lasting and memorable

more successful than retail alone. The stand-alone office and office over retail becomes more

destinations for years to come.
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RETAIL- ITS THE HUB OF VIBRANCY

Retail- Its The Hub Of Vibrancy

The MTC is an energetic, forward-moving oasis within which people live, work, eat and, most

mix; is it inundated with restaurants, entertainment, or fashion? What audience will it draw and

importantly, shop. It is retail that drives much of the MTC’s success; therefore, creating a memo-

what will be its theme? Determining the right retail mix for the area requires thorough market

rable retail zone is critical to the success of the other components as well as the overall longevity

and trade area studies prior to design. For the project to be a success, it must be memorable

of the development. While analyzing the MTC, it is clear that retail surrounding public or civic

and create something no other Town Center has… And that “thing” should be driven off the

spaces will be the most diverse and vibrant of experiences - as well as the most lucrative.

retail and public space.

A.

B.

Mixed-use, residential, office
and retail around public node.

Retail outside of the public node is the
most dynamic and successful retail.

D.

“

Walkable dimensions
for retail cores are
essential to maintaining retail Vibrancy
and activity.

“

C.

300 ft. Radius

300 ft. Radius

PROJECTS DEMONSTRATING THE
300’ WALKABLE RETAIL RADIUS

Public space is large enough for
programmable events.

A. National Harbor-Prince George’s County, MD
B. Phillips Place-Charlotte, NC
C. Santana Row-San Jose, CA
D. Mizner Park-Boca Raton, FL

To create a solid retail hub, it is important to first dissect the space into a series of retail breaks

An important point to consider when determining the retail mix is that retail zones will increase

based upon proven dimensions. All MTC retail cores have a 300’ walkable radius where the

in size by segment. Understanding these incremental size variances is important for the long

majority of retail and public uses are situated. This, of course, means that there is an overall

term success of the retail in your Town Center. The following is a simple guide for determining

dimension of 600’ that should be respected and will subsequently become a part of a series of

the ultimate size of a MTC’s retail component:

100k-150k sf-neighborhood center size
250k-350k sf-lifestyle center size
550k-600 sf-power center size
800k-850 sf-regional retail center size
1.2m-1.5 sf-super regional retail center size

300’ radii for larger, more diverse Town Centers. Crucial to the MTC’s identity is the retail tenant

Written by Chris Lessard.
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RETAIL- ITS THE HUB OF VIBRANCY

Retail- Its The Hub Of Vibrancy

Destination/event retail with restaurant/boutique along water’s edge.

Neighborhood retail
grocery anchor.



Entertainment
retail.

office
zone
300 ft.



Hotel

Written by Chris Lessard.
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MARKET REALITY CHECK (PLEASE)

Market Reality Check (Please)

The appeal of the MTC is obvious. It offers citizens an integrated, livable community with all

to life at which time of day. Mixed-use retail is very much driven by the associated vertical

components within a walkable, diverse setting. However, not all Town Centers are the same

components of the development, while office is a large driver of daytime vibrancy, especially

and there is no a cookie cutter mix of retail to office to residential that can be replicated around

the restaurant retail zone. Residential components come to life in the evening and will often

the world. It is through market analysis and studies that the needs for a MTC Development are

stretch shopping hours much later than normal suburban retail. Multi-use or more horizontal

determined. Retail may be the main driver for the development, but a thorough market analysis

mixed-use developments have a different retail driver from the more traditional setup in that

B.

A.

Parking

Parking

A.
Res/Retail

Grocery

C.
Parking

Retail

D.

Hotel/Retail

B.

B.

Restaurant
Zone

C.

multi-use

Cinema

Parking

mixed-use

MULTI-USE

MIXED-USE

A. Traditional Neighborhood Retail with Parking

A. Service Retail with Close Proximity Parking

B. Residential

B. Public Node

C. Main Street Boutique/Local Retailers

C. Entertainment Retail Restaurant
D. Grocery with Ground Floor Parking in Front of Entrance.

will also determine the Residential and Office needs as well as help create a new market for both.
The retail components in both mixed- and multi- use developments have different drivers that
need to be identified for maximum retail success throughout the 24 hour life cycle. Market research is invaluable in determining the proper component mix and which component will come

Written by Chris Lessard.

these developments are retail destinations unto themselves rather than being dependent upon
the integrated uses of the development. This changes the retail mix to a larger concentration of
“service” oriented retail with more automobile access which, in turn, increases the importance
of convenient parking to the potential retail mix.

1500-5k sf- in-line retail
4k-9k sf- restaurants
15k-30k sf- jr. anchor retail
45k-75k sf- grocer
50k-85k sf- mid-tier anchor retail
125k-150k sf- anchor retail
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PHASING THE ROAD TO FINANCE

Phasing the Road to Finance

Projects can succeed or fail in the phasing and financing stages, and seemingly simple compo-

ing strategy that addresses both market conditions and the ability to properly finance complex

nents can wildly impact the entire development. Master plans must include a phasing strategy

projects. Fortunately, engaging public finance opportunities, such as Tax Increment Financing

and have the flexibility required to adapt to market changes and zoning requirements. The phas-

(TIF), is an option in some areas. TIF allows components such as parking to be financed up

ing of the MTC is vital to the initial success and long term viability of the project. Critical mass

front from future development revenues. This option works better in denser, mixed-use projects

needs to be generated at the onset so the first phase feels complete and finished. Simply put,

where parking garages can be implemented. Phasing is also important because the ability to
Hotel.
Big box retail.
Neighborhood retail with grocer.

A.

D.

“

Critical mass needs
to be generated from
the start to ensure a
viable and completely
phased project.

“

Retail surrounding event lawn with
programmable space.

B.

Residential.

A.
Office.

C.

A. Phase I-Critical Mass at Retail Zone

A. Service Retail with Close Proximity Parking

B. Phase II-Office Over Retail

B. Public Node

C. Phase III-Hotel

C. Entertainment Retail Restaurant

D. Phase IV-Critical mass of Residential

D. Grocery with Ground Floor Parking in Front of Entrance.

retail will not succeed if its surroundings are under construction for 10 years!
The core of the MTC, with its public place and surrounding retail, residential and office, must
be self supporting. Financial models often treat individual elements of each phase separately
because of the different ways money is generated from them. Finding the right public financing
opportunities requires an understanding of the project and an ability to research the local jurisdiction. Today’s landscape of debt turmoil and financial instability demands a structured phas-

Written by Chris Lessard.

finance these complex developments often hinges on phasing strategies and the correct mix of
retail to office to residential is important for attaining critical mass at the onset. This is also the
opportunity to create a “buzz” about the project by slightly under-sizing the first phase of retail,
which will often create demand and is healthy for the long-term viability of the retail components.
Phasing strategies must account for seamless growth, especially in the retail zone. Interrupted
retail can make future phases of retail hard to lease.
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PARK IT AND THEY WILL COME

Park It and They Will Come

A poorly planned parking program is the death knell for a development. Maximizing space to

in-line retailers’ visibility. To maximize this space, the project should use diagonal parking which

ensure proper traffic flow and accessibility to all components is paramount to the MTC’s future.

increases parking ratios at storefronts by 100% over parallel parking.

The savvy planner will use data from the project’s market analysis to determine the type and
distribution of parking throughout the community in such a way as to allow for current use and

Parking ratios should be maintained within 500 feet of the retail zone – further distances may

future growth.

hinder peoples’ desire to “walk to shop”. Town Center retail zones should be designed for a

“

Parking solutions
are as diverse as the
Town Centers they
serve. They must be
well thought out with

“

an eye to the future.

“

Street parking as well
as tucked garage
parking allows for
diverse retail
solutions.

“

Parking relationships with respect to use and cost are an important part of the MTC dynamic. A
mix of adequate parking ratios with the ability to use shared parking solutions will allow for the
project’s future growth while respecting the overall cost constraints. Parking solutions have to
be economically viable as well as provide necessary adjacencies to maintain retail and community vibrancy. Additionally, the plan must have a contingency that successfully combats outside
stressors such as a required parking ratio dictated by local jurisdictions differing from market re-

Written by Chris Lessard.

ality. Flexibility of the allocated parking fields is critical to the future of the Town Center. Parking

5/1000 SF retail parking ratio and a 10/1000 restaurant ratio. Shared parking strategies should

fields need to be strategically placed for current phase parking solutions and adjacencies as well

be incorporated to maximize the parking numbers and minimize development costs. Since the

as future development flexibility; for instance, parking fields at the perimeter must allow for multi-

MTC is a 24-hour project, it makes sense that a parking lot utilized by office employees during

use growth with the ability for structured parking conversions. These parking fields offer current

the day could be used by cinema patrons at night.

phases the needed parking for viability and present the most flexible opportunities for changing

which will often create demand and is healthy for the long-term viability of the retail components.

market conditions and phasing needed for financial capital. Anchor parking and general parking

Phasing strategies must account for seamless growth, especially in the retail zone. Interrupted

fields need to be safe, open, and well lit to ensure that the patrons will revisit to shop or gather.

retail can make future phases of retail hard to lease.

On-street parking is important for retail main streets because it animates the retail zone while

This first phase’s success or failure sets the tone for future financing in a either a positive or

creating buffers between the sidewalk and the traffic. It also allows for adjacent parking to

detrimental way. The success of the first phase determines the long term viability as well as

enhance retail parking ratios and will encourage cars to travel down the retail zone and help

many times helps create a new market for future growth.
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IT’S ALL CONNECTED

It’s All Connected

A fully integrated MTC must boast connectivity between components via automobile, public

predecessors, the MTC carries its energy throughout the development, preventing a “dead” sec-

transportation, and most importantly, pedestrian activity. Civic, residential, office, and retail

tion in retail and an “undesirable” part of the office or residential components.

should integrate with parks and public nodes, resulting in a flawlessly interconnected neighborhood. It is through careful placement of the various components that energy is created and

While the approach will differ depending on whether the development is based on a vertical or

sustained. From window shopping to working at an office to choosing a dinner restaurant, a

horizontal plan, both types require consideration for each component. Office and retail are suc-

“

A.
300 ft.. Radius
5mins walk



5mins walk

C.



E.

D.

A. Residential

E. Neighborhood Retail Center

B. Entertainment Retail (MGM type) with Hotel

F. Hybrid Regional Mall/ Lifestyle Center

cessfully mixed by controlling and organizing office entry points. Residential needs must be kept

C. Entertainment with Hotel

G. Festival Retail

separate and distinct so that residents feel secure and won’t have to share parking. Building size

D. Office zone

connected approach will feed all components and create a lasting impression on visitors and
residents alike.
Integrating multiple uses within the same development is the heart of a MTC. It is also the chief
downfall of badly designed projects that fail to seamlessly structure the flow and placement of
each component while best organizing both vertical and horizontal spaces. Unlike many of its

Written by Chris Lessard.

“

F.
300 ft.. Radius

rounding retail
encourages gathering
and lingering, thereby
extending the retail

“

experience.

G.
B.

Public space sur-

will determine future flexibility.

Linear parking and
public space extend
connectivity along the
retail path.

“

70’ deep- in-line
100-150’ deep- jr. anchor
150-200’ deep- middle tier anchor
200-250’ deep- grocer
300-350’ deep- anchor

The strategy for designing the more dense vertical development differs from designing horizontally and requires a great deal of attention spent on addressing each component’s needs.
And since people shop at “eye level”, the retail experience in vertical integration must maintain
a “main-street” appeal on the ground floor. The smart developer will provide retailers with the
appropriate depths and bay sizes for their needs while recognizing that the use above the retail
space can be more important than the retail itself. Vertical development will constitute the majority of the development and finding the right use and quality ensures the long term value of the
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IT’S ALL CONNECTED

It’s All Connected

investment. Horizontal developments, on the other hand, require a more fluid integration of uses

crucial link between retail and the public node. Restaurants serve as mini-anchors allowing

that allows for distinct component areas yet does not distract from the overall look and feel of the

intermediate in-line retail to thrive, and are often best served grouped together to create activity

development. It is by nature a less dense form of a MTC that stresses the importance of creating

and liveliness. Organizing restaurants around or near a public node creates a built-in program-

a unifying public space within an integrated, walkable layout. Sidewalk design is critical for the

ming for the public space as people like to be around other people in these settings and activity

movement and viability of the retail components – and the future of the entire development. The

breeds success. Signage must captivate the pedestrian buyer and also be large enough for

“

Parking in front of
retail store fronts
will help create a
buffer between the
automobile traffic

“

and pedestrian retail
traffic.

“

The Modern Town
Center’s retail zone
sets the tone for
all other sections residential, office and

“

civic.

pedestrian experience plays a vital role in the life of a development as both the retail and public

drive-by-traffic. The scale must not be too overwhelming but needs to be unique to the specific

node core will rely heavily on large amounts of pedestrian activity. In fact, the experience of

brand… Brand identity animates the retail path and provides the retailer the ability to utilize

pedestrians moving along the retail path is as important as their ability to linger in public spaces.

brand recognition.

Retail view corridors should be available while public events are occurring. Vehicular traffic
should be minimized at the core and a road system should allow for quick access to parking

The public place created in Town Centers can take on many forms but is fundamentally an event

garages or fields. Sidewalk design must accommodate intended retail uses – restaurants need

oriented space that encourages gathering and lingering. The public place serves as a central

larger areas for outdoor seating. The width of the sidewalk must provide adequate space for

gathering place and can be as simple as a public green or park or as animated as a restaurant

traffic - 10-18 ft. from storefront to curb is typical with 10’ for service retail and 18’ for restau-

zone where people watching can occur. The ideal space should be flexible to allow for special

rant uses.

events such as a weekend farmer’s market or a summer night outdoor movie. The space should
be programmable for a variety of events all reinforcing the notion of public gathering and com-

Additionally, restaurant organization will help vitalize the retail corridor as well as provide the
Written by Chris Lessard.

munity activity.
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IT’S ALL CONNECTED
The size of the public space in the MTC will vary depending on the size of the retail zone and
overall project. The type of retail also will help determine the size of the public space. Programming of the public area based on the theme of the town center or retail mix will help determine
the size. Under-sizing the public area will greatly damage the viability of the surrounding retail
and other uses. The area needs to easily accommodate a large gathering area and can be up to
a ¼ of the retail zone’s square footage.
The future of retail

lies within the MTC and its ability to draw shoppers, resi-

dents, employers and public events; a feat that cannot occur successfully without developing a plan that incorporates the 5 Key Elements. This strategy begins with
recognizing retail as the hub around which residential, office and restaurant must
revolve. From there the type and size of the components are discovered through a
detailed

and

thorough

market

analysis

that

will

determine

the

best

mix

of

components for the location. After that, proper phasing will ensure the financial viability of the
project by allowing completed sections to thrive while others are under construction. The successful MTC will address parking as a critical part of the project and not an afterthought. And
finally, the MTC will integrate of all of its components and connect each piece to the overall
theme allowing each of the project components to relate with the others. Strategically incorporating each of the 5 elements into a thought out plan will provide long term success and viability
to today’s Town Center developments.

Written by Chris Lessard.
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visit us online at www.lessarddesign.com

we design
strategically.
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